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ABSTRACT 

Global mobile technology use has grown exponentially. In Thailand in particular a survey of consumers showed 

that 70% “could not live” without their mobile phone We study factors such as ease of use and personal innovativeness in 

order to understand the consumer adoption of mobile technologies in Thailand, in order to build on existing adoption 

theories for academics and make recommendations to practitioners based on our findings. Our research questions were: 

(1) what key factors drive adoption of mobile technologies by Thai consumers? (2) Are Thai mobile consumers more 

innovative in the personal use of mobile technologies? and (3) How can telecom companies retain their customers? We 

developed a research model based upon previous research and collected data from a survey of 505 mobile Thai consumers 

showed support for repurchase intention to use mobile technologies. In general, the hypotheses were supported by 

variables related to mobile phone usage with the Thai consumer sample. We found support for all of the hypothesized 

relationships for consumers using mobile technologies. Personal innovativeness did load on both attitude and repurchase 

intention for mobile applications as originally hypothesized, but was strongly loaded for attitude toward using.  
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